
20 SEAT CORPORATE SUITE 
ANZ STADIUM, 2017



• Your own private Corporate Suite for 20 guests at ANZ  
   Stadium with company signage on the door

•  An air-conditioned indoor area, with a glass frontage 
overlooking the playing surface & private seating balcony

•  A dedicated staff member to serve you and your guests 
from the bar and kitchen

•  A substantial buffet style meal with hot and cold items 
served to you and your guests during pre-match, followed 
by supper

•  Premium beverage service from the bar including local 
beers, a selection of red, white and sparkling wines along 
with softdrinks.

•  Entry to your facility via the Corporate entry at ANZ 
Stadium

•  3 x P1 Car Parking passes, directly adjacent to ANZ 
Stadium (approximate 5 minute walk)

•  Corporate Gifts including souvenir program and  
stubby holder (excludes NRL Club games and Swans)

•  Luxury transfers such as Limousines, Hummers and 
Harbour Cruises can be arranged (additonal costs apply)

•  Event hostess and management in attendance  
throughout the evening.

CORPORATE SUITE  INCLUSIONS
All inclusive pricing is as follows: 

• 21st June - State of Origin Game 2: $1395pp ($27,900)

• 1st October-  NRL Grand Final: $1395pp ($27,900)

• NRL Home and Away Matches: $295pp ($5,900)

• 13th July - Arsenal FC v Sydney FC: $800pp ($16,000)

• 15th July - Arsenal FC v Wanderers: $800pp ($16,000)

• 19th August  - Bledisloe Cup: $1550.00pp ($31,000)

2017 PRICING - 20 SEATER

Entertain your valued clients, or enjoy a game in style with family and friends in a DSM Corporate Suite at ANZ Stadium. 
Offering unparalleled privacy, they feature a self contained, air conditioned and glass fronted room which overlooks the 
playing surface with an outdoor viewing balcony. Each facility features their own TV monitor so you can catch all the 
replays, kitchenette with bar serving area, full size fridge, glassware, crockery and cutlery and a food servery.
Dynamic Sports Marketing are official Hospitality agents of ANZ Stadium

LOCATIONS:
Level 3, Eastern and Western Grandstands. Check with your 
account manager for locations at time of booking. 

http://www.grandfinalpackages.com.au/contact-us/


SAMPLE BEVERAGE LIST*SAMPLE FOOD MENU*
On Arrival 

 » Corn fritter topped with crab, lime and ginger salad
 » Beef crostini with capers and celeriac remoulade
 » Beetroot relish and goat’s cheese tart with savory poppy seed praline

Buffet menu - Cold platters

 » New York Deli platter
 » Goulburn river trout with pumpernickel, pickled celeriac and lemon dressing
 » Pissaladiere of caramelised onion, goat’s cheese and rosemary (V)

Buffet Menu - Salads

 » Crisp green salad leaves with balsamic and extra virgin olive oil (V) (GF)
 » Roasted potato, fried capers and Spanish onion salad (V) (GF)

Buffet Menu - Hot items

 » Beef tenderloin with orange and green pepper crumb
 » Sumac crusted chicken with braised onion and crispy chickpeas (GF)
 » Steamed new potatoes (V) (GF)
 » Roasted green zucchini with sea salt and aromatic herbs (V) (GF)
 » Freshly baked bread rolls with butter

Half time soak and sweets

 » Hungarian goulash stadium pies
 » Chocolate hazelnut tart
 » Persian orange cake
 » Tayberry cheesecake
 » Handmade marshmallows

Your Corporate Suite includes a 4.5 Hour unlimited Beverage 
Package consisting of:

James Squire Golden Ale
Hahn Super Dry
Hahn Super Dry 3.5
Hahn Premium Light
5 Seed Crisp Apple Cider

Tyrrells Pinot Noir Chardonnay Sparkling
Saltram 1859 Chardonnay
Tyrrells Lost Block Sauvignon Blanc
Yarra Ridge Pinot Noir
Rouge Homme Cabernet Sauvignon

Assorted Coca Cola soft drinks
Mt Franklin still and sparkling water
Orange Juice
Dry ginger ale, Tonic water, Soda water

Additional items such as spirits, vintage wines and Champagne can be 
arranged (additional costs apply)

SAMPLE ITINERARY^

6.00pm Guests to arrive
6:00pm Food and Beverage service commences
7:30pm Pre match entertainment
8.00pm Kick – off (approx.)
9:50pm Match concludes (approx.)
10:30pm Food and beverage service concludes
10:45pm Guests to depart

*Sample menus listed here are for demonstrative purposes only for major events (State of Origin, 
Bledisloe Cup, NRL Grand Final, major sporting fixtures). Menus are subject to change.  
Please note: all of the above food menu items may include nuts and/or traces of nuts and gluten

^Itinerary is to be used as a guide only for major sporting fixtures played at 8pm. Times may vary 
from event to event. Final timings will be sent with your tickets.

http://www.grandfinalpackages.com.au/contact-us/


TERMS AND CONDITIONS

1. DEFINITIONS
This sales contract (“this Contract”) is between Dynamic Sports Marketing Pty Ltd ABN: 
48 168 751 353 (“DSM”) and the party identified as the client in the attached Booking 
Form (“the Client”) and is subject to the following terms and conditions. Terms used in 
this Contract are as follows:

(a) “Booking Form” means the document entitled “Corporate Hospitality Booking Form” 
which is attached to and forms part of this Contract.

(b) “Event” shall mean the provision of booking facilities, corporate boxes, corporate 
suites, dining packages, passes, corporate hospitality or any other goods and services as 
provided by DSM directly or as an agent for the Event Provider.

(c) “Event Provider” shall mean the issuer of the Event package, pass and/or ticket and 
may from time to time be DSM (as applicable).

(d) “Price” shall mean the cost for the Event, exclusive of all (if any) Goods and Services 
Tax.

2. PAYMENT
(a) The Client must pay DSM in full the amount equal to the Price plus GST and all other 
amounts payable in respect of the Event in order to secure a booking within seven (7) 
days of returning the Booking Form. DSM will commence arrangements for booking the 
Event once the Booking Form has been received. 

(b) Subject to items 4 and 5, if after securing a booking an Event is not available to the 
Client then DSM will provide to the Client a full refund.

(c) DSM does not accept any liability for unavailability of Events despite system showing 
availability. (E.g. this may happen if an Event Provider or supplier has made an error and 
has inventory showing as available when it’s actually not available)

3. TICKETING
(a) Client hospitality passes and final Event information will be dispatched approximate-
ly two (2) weeks prior to the Event.
(b) Tickets may be dispatched inside the two (2) week timeframe should DSM not 
receive the ticketing from the Event Provider. 
(c) Where arrangements are made to transfer tickets to a Client this will be within the 
legal ticketing terms and conditions of the Event Provider.

4. CLIENT CANCELLATION
Cancellation by Client

(a) If the Client for any reason, cancels this contract more than twelve (12) weeks 
before the Event, the Client agrees that it must pay DSM 50% of the Price plus GST as a 
cancellation fee. Should the Price plus GST be paid at the time of cancellation, the Client 
acknowledges and agrees that DSM will refund half of the Price to the Client, and the 
other half to be retained by DSM as the cancellation fee.

(b) If the Client for any reason, cancels this Contract less than twelve (12) weeks before 
the Event the Client must pay to DSM the full Price plus GST as a cancellation fee. Should 
the Price plus GST be paid at the time of cancellation, the Client acknowledges and 
agrees that DSM will retain all monies as the cancellation fee.

(c) Notice of cancellation by the Client shall not take effect until it is received in writing 
by DSM. If the notice is not received on a working day then the notice will only take effect 
on the next working day after it is received.

Cancellation by Event Provider

(d) Should for any reason the Event be partly or wholly cancelled by the Event Provider, 
or should an event finish earlier than anticipated, no refunds will be made to the Client 
by DSM unless the Event Provider agrees to partly or wholly refund DSM. Then such 
refund will be wholly passed onto the Client. DSM recommends that the Client obtain all 
relevant insurances through its own broker. 

(e) Should an Event booking, package, pass or ticket for any reason be destroyed or made 
unusable, no refund shall be made.

5. ALTERATION TO THE ADVERTISED PACKAGE
(a) Every reasonable effort will be made to adhere to the advertised Event package, 
however the Client acknowledges and agrees that any Event package may be altered, 
part omitted or dates changed at any time without notice for any cause for which DSM in 
its absolute discretion shall consider to be appropriate or which is beyond the control of 
DSM. If an Event package is altered or changed for reasons outside the control of DSM, 
the Client acknowledges and agrees that it will have no recourse against DSM for any 
loss or damages incurred.

(b) The Client acknowledges and agrees that DSM acts as agent for the Event Provider in 
securing the Event and as such DSM is not liable for any omissions or actions of persons 
not employed by DSM.

6. WARRANTIES
(a) In making arrangements with third parties for carriage by air, hotel 
accommodation, transportation, restaurants or otherwise, DSM acts only as the agent 
of the Event Provider and does so on the express condition that no liability of any 
kind howsoever caused shall attach to DSM in connection with or arising out of such 
arrangements.

(b) DSM makes no warranty or representation about the fitness or suitability of any 
packages, products or Events advertised on any of its website or booked by the Client.

7. CLIENTS DUTIES
(a) The Client must abide by the terms and conditions of the Event Provider in relation 
to the Event.

(b) The terms and conditions of the Event Provider form part of these Terms and 
Conditions. The terms and conditions of the Event Provider are available from DSM on 
request.

(c) Any complaints or claims are the responsibility of the Event Provider and not DSM 
as agent for the Event Provider.

(d)DSM itself and on behalf of the Event Provider reserves the right to refuse entry or 
to allow participation in the Event to any Client or any Client’s guest on the day of the 
Event if the Client or guest behaves in any manner which is in the opinion of DSM likely 
to cause offence or injury to any other party.

8. LICENSING
(a) Where necessary DSM and the Client shall adhere to the local licensing conditions 
for alcohol and other regulations in relation to an Event.

9. LIABILITY AND INDEMNITY
(a) To the extent permitted by law, DSM, its employees and/or agents shall not be 
liable for any claim of damages made by the Client in connection with the Event. In the 
event that the Client makes a claim for damages against DSM, DSM’s liability is limited 
to the cost of the Price.

(b) DSM does not accept liability for any errors or omissions on any of its websites, 
event information or booking forms and reserves the right to change the information 
published on any of its websites at any time.

(c) DSM does not accept liability for any indirect or consequential loss arising out of 
the use of any packages, products or Events.

(d) The Client hereby indemnifies and holds DSM harmless from and against any 
and all costs, damages, and expenses, including legal fees, which are incurred by the 
Client, its agents, employees and guests, or for which DSM becomes liable as a result 
of the conduct of the Client, its agents, employees and guests.

(e) Notwithstanding Clause 9(a), the Client shall be liable with regard to any loss, 
damage, cost, expense or injury incurred or suffered by DSM which relates to or arises 
out of the acts or omissions of the Client or the Client’s guests. Should DSM pay for 
any monies towards the costs, damages or expenses arising out of Clause 9(a) or 
Clause 9(b), then the Client shall indemnify DSM accordingly. 

(f) Should the Client fail to pay any monies due and owing by the relevant times and 
DSM engages legal representatives to recover such payment, the Client acknowledges 
and agrees that it will be liable for all costs reasonably incurred in the recovery of 
payments owing.

10. MISCELLANEOUS
(a) These Terms and Conditions and any invoice provided in relation to an Event 
booking constitute the sole and exclusive agreement between the parties. The Client 
acknowledges that no other warranties, representatives, or acknowledgments, written 
or verbal, have been made which are not reflected herein.
(b) Should a portion of the total charge in relation to the goods or services be subject 
to any tax regulations including a goods and service tax, this will be added to the final 
invoice.
(c) Both parties submit to the sole jurisdiction of the Queensland Courts in the event 
that any disagreement should arise out of these Terms and Conditions.
(d) These Terms and Conditions shall be binding between DSM and the Client upon 
acceptance by the Client to these Terms and Conditions. Such acceptance can be 
(e) The person who signs for the Client represents that he or she has 
authority to make this contract on behalf of the Client. If it is found that 
by reason of the persons lack of authority, the Client is not liable under 
this Contract, then such person shall be deemed to have made this 
Contract with DSM on his/her own behalf

11. CONDITION OF SALE
(a) It is a condition of sale that an Event booking may not, without 
the prior written consent of DSM, be resold at a premium nor used 
for advertising, promotion or other commercial purposes (including 
competitions or trade promotions) or to enhance the demand for other 
goods or services.
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